
MANCHESTER CITY COUNCIL 
 
REPORT FOR INFORMATION 
 
COMMITTEE: Communities and Neighbourhoods Overview & Scrutiny 
 
DATE:  5th February 2008 
 
SUBJECT:   Specialist markets 
 
REPORT OF: The Strategic Director of Neighbourhood Services 
______________________________________________________________ 
 
PURPOSE OF REPORT 
 
To inform Members on the range of specialist markets held throughout the 
year and how these benefit the community. 
 
RECOMMENDATIONS 
 
To note the report. 
 
 
FINANCIAL CONSEQUENCES FOR THE REVENUE AND CAPITAL 
BUDGET 
 
None. 
 
CONTACT OFFICERS 
 
Elaine Heggie     Tel:  0161 234 7074 
Head of Trading Services    e.heggie@manchester.gov.uk
Krys Zasada      Tel: 0161 234 7351 
Head of Markets     k.zasada@manchester.gov.uk
 
 
BACKGROUND DOCUMENTS 
 
None. 
 
WARDS AFFECTED 
 
None. 
 
IMPLICATIONS FOR 
 
Anti Poverty    Equal Opportunities   Environment   Employment  
Yes     Yes           Yes    Yes  
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1. Introduction 
 
The Committee requested a report on the range of specialist markets held 
throughout the year and how these benefit the community. 
 
Manchester Markets Long-term Business Strategy, which was approved by 
the Executive Committee in July 2003, identified a number of strategic 
objectives, including the following: 
 
• To provide markets, which are thriving, vital and self-sustaining and that 

reflect and enhance Manchester’s rich and diverse culture and the City’s 
status as a European regional Capital. 

 
• To provide specialist and niche markets that add real value to the vibrancy 

of the City and support its events strategy as well as providing a growing 
income stream. 

 
The full specialist market programme for 2007/8 are attached as Appendix 
A/B. The programme has developed to such an extent that, this year, the 
Specialist Markets team will operate 390 market days. Whilst the majority of 
specialist markets take place within the city centre, a number have been 
established in other wards across the city. The following markets will now be 
considered in more detail: Farmers’ market, Christmas market, Chand Raat 
market, Northenden food market, Fashion Market. 
 
2. Manchester Farmers’ Market 
 
The Manchester Farmers’ Market was established in 1999, in a partnership 
between Manchester Markets, ICIAN developers and the National Farmers’ 
Union. It was originally located in front of the old fishmarket façade in the 
Northern Quarter and was the first city centre Farmers’ Market in the North 
West.  
 
It is currently located in Piccadilly Gardens and operates on Fridays and 
Saturdays on the second and fourth weekends of the months. 
 
The majority of the farmers/producers travel to the market from Lancashire, 
with individuals from Cheshire, Cumbria, West Yorkshire and North Wales 
also attending regularly. 
  
Space is limited in its current location, and there are on average about 20 
stalls selling a range of locally grown and reared farm products, and food 
products produced locally using, where available, locally grown and reared 
ingredients. The food on offer includes pork, venison, lamb, beef, chutneys, 
cheeses, bread, farm baked cakes, fudges, soups and specialist beers. 
 
Benefits of the market include: 
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• Supporting Manchester’s Food Strategy (Food Futures) by promoting 
healthy eating, local employment, and reduced food miles – from farm to 
plate. 

 
• Offering a wider retail choice in the city centre. 
 
• Supporting the development and growth of other events such as the 

Christmas Markets and Fine Food markets. 
 
3. Manchester Christmas Market 
 
In 2007 Manchester Christmas Market will celebrate its 9th anniversary. During 
that time, the market has grown from 17 chalets, on one site, trading for 4 
weeks, to a market consisting of 149 units and 45 weekend stalls, over 5 
sites, trading for 5 weeks. It started in St Ann’s Square in1999 as a result of a 
pioneering partnership between Manchester markets and Tourismus & 
Congress Frankfurt, Germany. Frankfurt Congress select and manage the 
traders’ pre-arrival in Manchester, whilst we provide the site, marketing and 
facilities required to operate the market. 
 
The market has gradually expanded to cover 5 sites – St Ann’s Square, Albert 
Square, New Cathedral Street, Exchange Street, and since 2006/7, 
Brazennnose Street. The expansion of the market down Brazennose Street 
was at the request of Cityco and the City Council Events Team with an aim to 
enliven this under-utilised street and make a connection to the new 
Spinningfields development. 
 
Whilst based originally on traditional German Markets, the market has 
developed distinctly to fulfil the requirements of the city of Manchester. In 
particular, we have actively encouraged the participation of local craft, gift and 
food traders, helping to develop their business to enable them to take on the 
commitment of a 5 week market and when sufficiently secure with their 
customer base, assist with the design and build of their own wooden chalets. 
 
This approach has been successful, such that in 2007/8, 50% of the traders 
on the Christmas Markets were UK residents. 
 
Other benefits include: 
 

• Each year the market provides a stall for World AIDS Day awareness 
team. 

 
• The Christmas market was the first specialist market to introduce 

recycling. Each year, all cardboard generated on Albert Square is 
collected and sent for recycling. In 2007 we also introduced glass 
recycling and in 2008 we are looking to start recycling plastic. 

 
• The market promotes a festive busking programme, enabling local 

buskers, choirs, music students etc the chance to entertain the crowds. 
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• Manchester Christmas Markets are judged as a benchmark by other 
local authorities that regularly visit the market or contact our 
department requesting information regarding setting up a market. 

 
• The Market attracts substantial interest from the media, locally and 

nationally, plus this year a significant interest from international 
newspapers and television. 

 
3.1 Economic Impact Assessment 
 
An economic impact assessment was commissioned in 2005/6. Some of the 
key findings of the study, carried out by Jura Consultants, are detailed below: 
 

• The Christmas Markets had nearly 1.2 million customers, equivalent to 
34,000 people per day.  

 
• Over a quarter of respondents from the North West and England visited 

Manchester because the Christmas Markets, demonstrating that the 
Markets are an important part of the Manchester tourist offering.  

  
• The Christmas Markets generated additional off-site expenditure of 

£21.5 million in Manchester and a further £900,000 in the North West. 
This included expenditure on shopping, accommodation, food and drink 
and local attractions.  

 
• The Markets also supported 46 net FTE jobs in Manchester and a 

further 88 FTE jobs in the North West region 
 

• 78% of respondents stated that the markets were entertaining and 56% 
considering the atmosphere was their favourite thing about the 
markets. Encouragingly nearly half of the customers believed that 
nothing could be improved about the market.  

 
• 78% of customers stated that they believed the Markets contributed to 

cultural awareness. A similar proportion of customers and even more 
traders (84%) considered the Markets attracted people from different 
communities. Importantly 70% of customers felt the markets also 
strengthened links within the community.  

 
• The markets also make people feel better about Manchester, with three 

quarters of customers responding the Markets helped increase local 
pride.  

 
• Traders also value the markets highlight and some consider the 

Manchester Christmas Markets to be amongst the best in Britain and 
Europe. 
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3.2 Manchester Christmas Markets – Trading Dates  
 
The Christmas Market has always traded from around the 20/21 November to 
the 20/21 December, depending on the calendar. These dates were initially 
put forward by the Frankfurt Congress as they gave the traders time to 
dismantle their chalets, pack up the market and travel back to Germany in 
time for Christmas. Historically, our traders on the Christmas Markets have 
never approached us with a view to keeping the market open longer. 
 
As our market has developed, our operational input to the set-up and removal 
of the markets has increased significantly. To reduce any disturbance to the 
shops and businesses many of these operations have to be undertaken 
outside business hours.  
 
Many of the contractors used for the hire of equipment and transportation are 
from the building trade and, traditionally, these companies close for business 
at mid-day on the Friday before Christmas.  Whilst this is not an overriding 
consideration when deciding the closing date of the markets, it is a significant 
factor, plus any premium rates that would be incurred for these companies to 
work past their official Christmas closing. 
 
For the next three years, Christmas Day will fall on a Thursday, Friday and 
Saturday respectively, enabling trade to continue over the weekend before 
Christmas and still allow time for the markets to be dismantled before 
Christmas Day. 
 
4. Chand Raat Market 
 
In 2002 discussions between local traders, community representatives and 
Manchester Markets brought about the first Eid Market in Manchester. The 
day was well attended, brought in additional attractions and was very 
successful for the traders.  
 
Further consultations between Manchester Markets, local traders, community 
representatives, ward members, the Pakistani Community Centre and the 
Pakistan Consul General led to the introduction of the Chand Raat Night 
Market on November 24 2003, to celebrate the end of Ramadam.    
 
The event was a major success. The programme included a colourful night 
market with traders selling traditional Asian market goods and gifts associated 
with Chand Raat, henna painting, Asian foods, music and dance; and was 
welcomed as a real celebration Eid-Al-Fitr. 
 
The market provided a number of firsts for Manchester City Council, as it was 
the first UK market to hold an Eid celebration and the first night market to be 
held on one of Manchester’s Retail Markets. 
 
The event is now staged every year at the end of Ramadan. It has grown 
significantly with St Johns Road and Dickenson Road being closed to facilitate 
the entertainment. The extensive positive media coverage through T. V. 
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national/ local radio and newspaper coverage has raised the profile of 
Longsight Market in terms of its rich cultural diversity.  
 
The impact on the community has been immense. An estimated 10,000 
people attended this year’s event. It is very popular with the people of 
Manchester and the surrounding areas. It encourages social cohesion and 
mutual understanding whilst giving the local community an opportunity to 
celebrate Eid. The event has always been fully supported by local ward 
members. 
 
5. Northenden Food Market 
 
Expressions of interest were received from Chorlton, Didsbury and 
Northenden in July 2007 in relation to Manchester Markets providing a 
Farmers/Specialist Food Market in these areas. Whilst three markets would 
have not been sustainable, the option of selecting one or more of these areas 
to trial the offer was pursued.  
 
Manchester Markets completed an Options Appraisal. The purpose was to 
evaluate each of the three proposed areas, to identify which, if any, could 
support and sustain a farmers/specialist market. 
 
Representatives from Manchester Markets, North West Fine Foods and Local 
Wards visited each site to access the locations against a scorecard of key 
success factors. To help inform the decision making process, a draft Options 
matrix was submitted to evaluate the three locations. Recommendations were 
submitted as part of the Options Appraisal. 
 
Northenden presented the clearest opportunity. The location did not provide 
the target customer profile for a high quality farmers’ market. However, a food 
market tailored to the social needs of the community was achievable. The 
existing retail food offer was very limited with only a Tesco Metro in the area. 
The community had been very pro-active in trying to attract a farmers/food 
market into the area and had presented a 1000 signature petition to the City 
Council to support the bid. Local businesses were fully supportive of the idea. 
They felt that the additional footfall would help to regenerate the area, in terms 
of new businesses being created. Also, the more affluent areas of Didsbury, 
Sale, Atrincham and Cheshire surround Northenden, with easy access 
through motorway connections nearby. 
  
The market was launched in October 2007, and operates on the first Saturday 
of the month. Feedback has been very positive, with demand for stalls 
increasing significantly since the launch, and local retailers reporting 
increased footfall and trade. Customer research was carried out on 3 
November 2007. The results include: 
 

• 92% of customers interviewed had made a purchase on the market 
 

• 94% of customers said they would visit the market again, 
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• The market has a large catchment area, with 50% of customers coming 
from outside Northenden. 

 
A formal review of the pilot is about to start, with a view to establishing 
whether the market is commercially sustainable. 
 
6. Manchester Fashion Market 
 
The introduction of the fashion market came about following a request from 
the City Centre Management Company (CityCo) to see how we could support 
local designers by creating business start-up/retail opportunities. 
 
The market was launched in April 2005, and operates in Tib Street, in the city 
centre, each Saturday. The market is restricted, because of available space, 
to 12 stalls. However, demand remains strong, with a waiting list of 
independent designers. Identified benefits include:  
 
• Offering ‘first rung of the ladder’ opportunity for would-be designers. 
 
• Offering a relatively inexpensive opportunity to access a retail location in 

the city centre. 
 
• Half the traders trade each week, the other half of the traders, on 

alternative weeks – as small enterprises this enable them to build up 
enough stock. 

 
• Some of the traders are based in the Craft Centre and use the market as 

their main outlet for their clothing. 
 
• A handful of our Fashion traders have now started feeding into some of 

our other craft markets such as the Jazz, Spring, and Christmas Markets.  
 
• It generates a lot of interest from potential traders, and generally we have 

a waiting list of 3 or 4 traders wanting to come on the market. 
  
7. Conclusions and recommendations 
 
7.1 There is clear evidence that the portfolio of specialist markets brings 

benefits to the community. These may be economic, social or 
environmental. 

 
7.2 Members are asked to note the report. 
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Appendix A - Manchester Markets Specialist Market Programme 2007 
 

ACTIVITY/VENUE 
 

DATES 
 

JAN 
 

FEB 
 

MAR 
 

PR 
 

MAY 
 

JUN 
 

JUL 
 

AUG 
 

SEP 
 

OCT 
 

NOV 
 

DEC 

Flower Market -     
 Piccadilly Gardens 

Every Thu, Fri & Sat 
51 weeks trading 

           

Farmers’ Market –  
Piccadilly Gardens 

Every 2nd & 4th Fri & 
Sat of the month 

                                                

Fashion Market –  
 Tib Street 

Every Saturday – 50 
weeks 

                                                

Fairly Traded Mkt –  
Picc Gardens 

1st Sat in Jan, Feb & 
March 

                                                

Irish Festival market 
– Albert Sq 

9 - 11 March                                                

French market – St 
Ann’s Sq 

4 - 7 April & 5 – 9 Sep                                               

Fine Food Markets 
- St Ann’s Sq 

18-29 April, 4-15 July,  
3-14 October 

                                           

St George’s mkt –
Picc Gardens 

20 & 21 April                                                

Spring Market-St  
Ann’s Sq 

16 - 29 May 
 

                                                

Garden Market – 
Albert Sq 

28 Jun – 15 Jul                                                 

Jazz Festival mkt-  
St Ann’s Sq 

20 - 29 July                                                 

Manchester Pride  
mkt – The Village 

25 - 27 August                                                 

Christmas Market  
 

15 Nov – 20 Dec                                                 

Christmas Flowers - 
Picc Gardens 

17 – 20 Dec                                                 

Christmas Farmers - 
Picc Gardens 

17 – 20 Dec                                                 

 JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC 
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Appendix B - Manchester Markets Specialist Market Programme 2008 

 

ACTIVITY/VENUE 
 

DATES 
JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC 

Flower Market -     
 Piccadilly Gardens 

Every Thu, Fri & Sat 
50 weeks trading 

            

Farmers’ Market –  
Piccadilly Gardens 

Every 2nd & 4th Fri & 
Sat of the month 

                                                

Fashion Market –  
 Tib Street 

Every Saturday – 50 
weeks 

                                                

Fairly Traded Mkt –  
Picc Gardens 

1 March                                                 

Arts & Crafts Mkts 18,19, 25 & 26 Apr, 2,3, 
9,10, 16 & 17 May 

                                                

Garden Market – 
Albert Sq 

5 – 29 Jun tbc                                                

Fine Food Markets 
- St Ann’s Sq 

25 Jun – 6 Jul, 1-12 
Oct 

                                                

Jazz Festival mkt-  
St Ann’s Sq 

18-27 Jul tbc by Jazz 
Festival 

                                                

Olympic event 5-25 Aug tbc 
 

                                                

PRIDE mkt – The  
Village 

23 - 25 Aug – tbc by 
PRIDE Cttee 

                                                

Arts & Craft  
Markets 

5,6,12,13,19,20,26 & 
27 Sep - tbc 

                                                

Christmas Market  
 

18 Nov – 20 Dec                                                 

Christmas Farmers - 
Picc Gardens 

18 – 20 Dec                                                 

French market  
 

Still in discussions                                                 

Arts Market Still in discussions 
 

                                                

 JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC 
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