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017L23 NEMS market research 

 Mean score (£): 
Q04 How much have you spent or do you expect to spend in the shops today on food and other convenience items ? 
 Those who have bought or expect to buy food / groceries / convenience items at Q03 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

Less than £6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
£6-£10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£11-£15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£16-£20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
£21-£25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£26-£30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£31-£35 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
£36-£40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£41-£45 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£46-£50 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
£51-£60 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£61-£70 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£71-£80 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
£81-£90 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£91-£100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£101+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
(Refused / don’t know) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Mean:   0.00  0.00  0.00  0.00 

Weighted base:   0  0  0  0 

Sample:   71  52  31  10  
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Weighted:  for Nexus Planning February 2023 
 

 

   

017L23 NEMS market research 

 Mean score (£): 

Q05 How much have you spent or do you expect to spend in the shops today on non-food items such as clothing and footwear household and electrical goods, leisure goods and gifts ? 
 Those who have bought or expect to buy non-food items at Q03 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

Less than £6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£6-£10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£11-£15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
£16-£20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£21-£25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£26-£30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
£31-£35 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£36-£40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£41-£45 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
£46-£50 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£51-£60 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£61-£70 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
£71-£80 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£81-£90 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£91-£100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

£101+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

(Refused / don’t know) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Mean:   0.00  0.00  0.00  0.00 

Weighted base:   0  0  0  0 

Sample:   89  30  77  19  
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017L23 NEMS market research 

 Meanscore (hours): 

Q07 How long will you spend in Manchester City Centre today? 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

Less than one hour 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Between 1-2 hours 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Between 2-4 hours 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Between 4-6 hours 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Over 6 hours 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

(Don’t know) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Mean:   0.00  0.00  0.00  0.00 

Weighted base:   0  0  0  0 

Sample:   200  53  80  60  

 Meanscore (visits per month): 

Q08 How often do you visit Manchester City Centre during the day? 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

More than once a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Once a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Once every 2-3 weeks 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Monthly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Less often / not regularly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

First visit today 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Never 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Mean:   0.00  0.00  0.00  0.00 

Weighted base:   0  0  0  0 

Sample:   200  53  80  60  
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017L23 NEMS market research 

 Meanscore (visits per month): 

Q09 How often do you visit Manchester City Centre during the evening? 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

More than once a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Once a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Once every 2-3 weeks 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Monthly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Less often / not regularly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

First visit today 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Never 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Mean:   0.00  0.00  0.00  0.00 

Weighted base:   0  0  0  0 
Sample:   200  53  80  60  

Q10 How did you travel here today? 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

Car / Van (as driver) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Car / Van (as passenger) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Bus 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Tram 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Train 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Walk 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Greater Manchester Beryl 
Bike Share 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Cycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

E-scooter 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Taxi / Uber 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Weighted base:   0  0  0  0 

Sample:   200  53  80  60  
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Weighted:  for Nexus Planning February 2023 
 

 

   

017L23 NEMS market research 

 Meanscore (minutes): 

Q12 How long did your journey take ? 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

Less than 5 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
5-10 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

11-15 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

16-20 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
21-25 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

26-30 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

31-35 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
36-40 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

41-45 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

46-50 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
51-55 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

56-60 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

61-70 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
71-80 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

81-90 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

91-100 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

101-110 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

111-120 minutes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

121 minutes plus 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
(Don’t know) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Mean:   0.00  0.00  0.00  0.00 

Weighted base:   0  0  0  0 

Sample:   200  53  80  60  

GEN Gender: 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

Male 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Female 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Weighted base:   0  0  0  0 

Sample:   200  53  80  60  
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017L23 NEMS market research 

AGE Age: 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

18 - 24 years 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

25 - 34 years 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

35 - 44 years 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
45 - 54 years 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

55 - 64 years 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

65+ years 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Weighted base:   0  0  0  0 
Sample:   200  53  80  60  

SEG Socio-economic group: 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

AB 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
C1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

C2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

DE 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
(Prefer not to say) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Weighted base:   0  0  0  0 

Sample:   200  53  80  60  

ADU Number of adults in household: 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
4 or more 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Weighted base:   0  0  0  0 

Sample:   200  53  80  60  
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017L23 NEMS market research 

CHI Number of children in household: 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

None 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

4 or more 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Weighted base:   0  0  0  0 

Sample:   200  53  80  60  

CAR Number of cars in household: 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

None 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

4 or more 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Weighted base:   0  0  0  0 
Sample:   200  53  80  60  

DAY Day of interview: 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

Monday 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Tuesday 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Wednesday 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Thursday 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Friday 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Saturday 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Weighted base:   0  0  0  0 

Sample:   200  53  80  60  
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017L23 NEMS market research 

LOC Location of interview 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

St Ann’s Square 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Market Street 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Exchange Square 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
King Street 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Withy Grove (opp. Arndale 

Centre) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Weighted base:   0  0  0  0 
Sample:   200  53  80  60  
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017L23 NEMS market research 

PC Postcode sector of respondent: 
 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

BB11 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

BB12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

BB12 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
BB12 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

BB4  6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

BB5  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
BD11 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

BL3  1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

BL3  3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
BL5  3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

BL7  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

BL8  1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
BL9  8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

BT23 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

BT41 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
BT48 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Blank 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

CA25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
CH5  4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

CM2  6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

CW1  5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
CW12 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

DN17 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

FY1  4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
FY3  8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

GU14 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

LA1  3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
LA3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

LA7  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

LN11 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M1   5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M11  1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M11  2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M11  3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M11  4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M12  4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M12  5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M13  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M14  5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M14  6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M14  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
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017L23 NEMS market research 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

M15  2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M15  6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M16  8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M16  9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M16 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M18  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M18  8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M2   7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M20  1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M20  2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M20  4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M20  6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M21  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M21  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M22  8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M23  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M23  2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M23 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M24  4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M24  6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M25  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M25  9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M26  4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M27  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M28  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M28  1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M28  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M3   3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M3   4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M3   5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M3   6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M3   7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M30  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M30  3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M30  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M32  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M32  8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M33  2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M33  3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M33  5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M33  6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
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017L23 NEMS market research 

 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

M34  5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M35  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M35  9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M4   1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M4   4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M4   6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M40  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M40  1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M40  3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M40  5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M40  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M41  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M41  5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M41  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M43 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M43  2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M43  6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M44  5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M45  8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M46  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M5   4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M50  1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M6   5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M6   6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M7   1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M7   2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M7   3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M7   7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M8   4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
M8   5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M9   0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M9   4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M9   5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

M9   6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

OL11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
OL11 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

OL11 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

OL12 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
OL16 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

OL2  5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

OL5  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
OL6  6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
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 Total  Visiting food 

shops at 

Q02X 

 Visiting 

non-food 

shops at 

Q02X 

 Visiting pub / 

café / 

restaurant at 

Q02X 

 

OL7  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
OL7  9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

OL8  2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

OL9  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
OL9  9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

PR6  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

SK10 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
SK14 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

SK15 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

SK2  5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
SK2  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

SK3  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

SK4  2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
SK4  3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

SK4  4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

SK5  6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
SK6  4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

SK6  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

SK9  7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

SP2  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

TF9  4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
WA15 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

WA4  0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

WA4  5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
WA5  2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

WA5  8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

WA8  9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
WN2  1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Weighted base:   0  0  0  0 

Sample:   200  53  80  60   
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